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ABSTRACT

Purpose- The pandemic caused by the coronavirus, known as COVID-19, which first appeared in Wuhan, China in December 2019, has
affected the whole world in many areas such as health, economy, business life, social life and education. The coronavirus has moved the
retail industry, which is currently undergoing a rapid transformation, to the virtual environment even more rapidly. E-commerce and cargo
companies can be seen as the most important actors of this transformation process. Within the scope of this study, the increased interest in
e-commerce due to changing consumer behavior during the pandemic period and the reflection of these behavior change resulting on the
amount of cargo transported are examined.

Methodology- In this study, internet usage, e-commerce volume and its effects on the cargo sector are analyzed in comparison with the
world.

Findings- With the pandemic process, the number of internet users reached 60% of the whole world population, while the 18-44 age group
constitutes 80% of internet users. While the share of e-commerce for the total retail volume in developed countries was 7.90% in 2015, this
rate increased to 12.30% in 2019. While this rate was 7.40% in 2015 for the world in general, it is estimated to be 16% in 2020 and 22% in
2023. World e-commerce sales revenues were 1.3 trillion USD in 2014 and 3.5 trillion USD in 2019, and 6.5 trillion USD to be estimated. While
the domestic e-commerce sales volume was 83.3 billion TL in the first 6 months of 2019, it was 91.7 billion TL in the first 6 months of 2020.
The number of domestic cargoes transported approximately 3 times compared to 2019, and cargo companies employed a significant number
of additional personnel to meet the increasing need. It was observed that the most ordered products were hygiene and sports products
during the pandemic period.

Conclusion- Heavy workload of cargo has led to the emergence of new insights apart from the new projects. Especially the pandemic process
has shown companies that turning to e-commerce is vital for the continuity of their commercial activities and companies have tended to be
the supplier of major e-commerce platforms as well as establishing their own e-commerce sites. Seeing this need in the sector, entrepreneurs
(especially for the delivery of perishable grocery products) developed new models and developed delivery models even during the day (with
time commitments such as 20 minutes - 30 minutes). It is understood that these situations can change all processes from style to shopping
habits and can direct commercial mentalities / activities. The possible effects of the pandemic are expected to continue in 2021. With the
pandemic, the experienced digital transformation has retreated a few more years and accelerated.
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PANDEMININ TUKETICi DAVRANISLARINA VE KARGO SEKTORUNE EKONOMIK ETKILERi

OZET

Amag- ilk olarak 2019 yilinin Aralik ayinda Cin’in Wuhan sehrinde ortaya gikan ve COVID-19 olarak bilinen Koronaviriisiin sebep oldugu salgin
hastalik, kisa surede biitlin dinyayr saglik, ekonomi, is hayati, sosyal hayat ve egitim gibi pek ¢ok alanda etkilemistir. Koronaviris,
halehahazirda hizli bir donlisim yasamakta olan perakende sektoriinii, daha da hizli bir sekilde sanal ortama kaydirmistir. Bu dénisiim
strecinin en 6nemli aktorleri olarak, e-ticaret ve kargo firmalari gorilebilir. Bu galisma kapsaminda, pandemi déneminde degisen tiiketici
davranislari nedeniyle e-ticarate alan ilginin artmasi ve bu davranis degisimi sonuglarinin tasinan kargo miktarina yansimalarinin incelenmesi
acalanmistir.

Yontem- Bu ¢alismada internet kullanimi, e-ticaret hacmi ve kargo sektorline olan etkileri, Diinya ile karsilastirmali olarak analiz edilmistir.
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Bulgular- Pandemi sireciyle birlikte, internet kullanici sayisi tim diinya nifusuna gére %60 seviyesine ulagirken, 18-44 yas grubu internet
kullanicilarinin %80’ nini olusturmaktadir. Gelismis Ulkelerde 2015 yilinda toplam perakende hacmi igin e-ticaretin payr %7.90 iken, bu oran
2019 yilinda %12.30’a ¢tkmistir. Bu oran Diinya geneli igin 2015 yilinda %7.40 iken, 2020 yilinda %16 ve 2023 yilinda %22 olmasi tahmin
edilmektedir.Diinya e-ticaret satis gelirleri 2014 yilinda 1.3 trilyon USD ve 2019 yilinda 3.5 trilyon USD olarak gergeklesmis ve 2023 yili igin
6.5 trilyon USD olarak tahmin edilmektedir. 2019 yilinin ilk 6 aylik déneminde yurtigi e-ticaret satis hacmi 83.3 milyar TL iken, 2020 yilinin ilk
6 aylik doneminde 91.7 milyar TL olarak gerceklesmistir. Yurtigi tasinan kargo sayisi, 2019 yilina gore yaklasik 3 kat katis gosteriken, artan
ihtiyaci karsilamak igin kargo firmalari 6nemli sayida ilave personel istihdam etmistir. PAndemi doneminde en fazla siparis verslen trtinlerin,
hijyen ve spor trlnleri oldugu gorilmustur.

Sonug- Kargo yogunlugu, yeni projeler haricinde yeni anlayislarin dogmasina neden olmugtur.Ozellikle pandemi siireci firmalara e-ticarete yénelmenin ticari
faaliyetlerinin devamliligi adina hayati Gneme sahip oldugunu gostermis ve firmalar kendi e-ticaret sitelerini kurma yaninda belli basl e-ticaret platformlarinin
tedarikgisi olma egilimine girmislerdir.Sektdrdeki bu ihtiyaci géren girisimciler (Ozellikle kolay bozulabilir market tiriinlerinin teslimi konusunda ) yeni yeni
modeller gelistirerek gin iginde hatta (20 dakika — 30 dakika gibi zaman taahhtleriile) teslimat modelleri gelistirmislerdir.Sonug olarak , iginde bulunulan gegici
/ kalici durumlarin, toplumsal olaylarin yasam tarzindan aligveris aliskanliklarina kadar tiim siiregleri degistirebildigi bu durumlarin ticari zihniyetlere/faaliyetlere
yon verebildigi anlagiimaktadir.Pandeminin olasi etkilerinin 2021 yilinda da siiregelecegi tahmin edilmektedir. Yasanan dijital donisiim, pandemi ile beraber
birkag yil daha geriye ¢ekilmis ve hizlanmistir.
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